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Wl Disclaimer

This presentation has been prepared by FinVolution Group (the “Company”) pursuant to Section 5(d) of
the U.S. Securities Act of 1933, as amended (the “Securities Act”) solely for informational purposes and
IS not an offer to buy or sell or a solicitation of an offer to buy or sell any security or instrument or to
participate in any investment activity or trading strategy, nor may it or any part of it form the basis of or
be relied on in connection with any contract or commitment whatsoever, in the United States or
anywhere else. This presentation does not constitute legal, regulatory, accounting or tax advice to you,
we recommend that you seek independent third party legal, regulatory, accounting and tax advice
regarding the contents of this document.

By viewing this presentation or participating in this meeting, you acknowledge and agree that (i) the
information contained in this presentation is intended for the recipient of this information only and shall
not be disclosed, reproduced or distributed in any way to anyone else, (ii) no part of this presentation or
any other materials provided in connection herewith may be photographed, copied, retained, taken
away, reproduced or redistributed following this presentation or meeting, and (iii) all participants must
return this presentation and all other materials used during this presentation or meeting to the
Company at the completion of the presentation or meeting. By viewing, accessing or participating in
this meeting, you agree to be bound by the foregoing limitations. Any failure to comply with these
restrictions may constitute a violation of applicable securities laws. The distribution of any information
herein in other jurisdictions may be restricted by law and persons into whose possession this
information comes should inform themselves about, and observe, any such restrictions.

This presentation has been prepared solely for use at this meeting. The information herein is subject to
change without notice and its accuracy is not guaranteed. Nothing contained in this presentation shall
be relied upon as a promise or representation as to the past or future performance of the Company.
Past performance does not guarantee or predict future performance. This presentation shall neither be
deemed an indication of the state of affairs of the Company nor constitute an indication that there has
been no change in the business affairs of the Company since the date hereof or since the dates as of
which information is given herein. This presentation also does not contain all relevant information
relating to the Company or its securities, particularly with respect to the risks and special
considerations involved with an investment in the securities of the Company, and these materials are
qualified in their entirety by reference to the detailed information appearing in the Company’s filings
with the U.S. Securities and Exchange Commission.

Certain of the information included herein was obtained from various sources, including third parties,
and has not been independently verified by the Company or any underwriters. By viewing or accessing
the information contained in this presentation, you hereby acknowledge and agree that neither the
Company, nor any of the affiliates, advisers and representatives of the Company accept any
responsibility for, or makes any representation or warranty, expressed or implied, with respect to, the

truth, accuracy, fairness, completeness or reasonableness of the information contained in, and
omissions from, this presentation and that neither the Company nor any of its affiliates, advisers,
representatives accept any liability whatsoever for any loss howsoever arising from any information
presented or contained in this presentation.

Statistical and other information relating to the general economy and the industry in which the
Company is engaged contained in this presentation material has been compiled from various publicly
available official or unofficial sources. The Company or any of its affiliates, advisors or representatives
has not independently verified market, industry and product testing data provided by other third-party
sources. These data involve a number of assumptions and limitations, and you are cautioned not to
give undue weight to such information and estimates.

This presentation also contains non-GAAP financial measures (including non-GAAP adjusted operating
iIncome and non-GAAP adjusted operating margin), which are provided as additional information to
help you compare business trends among different reporting periods on a consistent basis and to
enhance your overall understanding of the historical and current financial performance of the
Company’s operations. These non-GAAP financial measures should be considered in addition to
results prepared in accordance with the U.S. GAAP, but should not be considered a substitute for or
superior to the Company’s U.S. GAAP results. In addition, the Company’s calculation of these non-
GAAP financial measures may be different from the calculation used by other companies, and
therefore comparability may be limited.

This presentation contains certain forward-looking statements, including statements related to industry
developments and the Company’s future financial or business performance, strategies or expectations.
These statements constitute “forward-looking” statements within the meaning of Section 21E of the
Securities Exchange Act of 1934, as amended, and as defined in the U.S. Private Securities Litigation
Reform Act of 1995. These statements can be identified by the fact that they do not relate strictly to
historical or current facts. Forward-looking statements often include words such as “anticipates,”
“estimates,” “expects,” “projects,” “intends,” “plans,” “believes” and words and terms of similar
substance in connection with discussions of future performance. Such forward-looking statements are
not guarantees of future performance and involve risks and uncertainties, and actual results may differ
materially from those in the forward-looking statements as a result of various factors and assumptions,
many of which are beyond the Company’s control. Neither the Company nor any of its affiliates,
advisors, representatives has any obligation to, nor do any of them undertake to, revise or update the
forward-looking statements contained in this presentation to reflect future events or circumstances.
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Our Mission

We Are a Leading Fintech Platform Leveraging

Innovative Technology to Make Financial Servi



J Pioneer Fintech Platform in China and Global Markets

COVID-19 Outbreak
and Recovery

Facilitation Model

Started International
Expansion

NYSE Listed

— % —— — N —
2007 2014 2015 2016 2017 2018 2019 2020 2021H1

™ Transaction volume

(1)Represents number of borrowers with outstanding loan balance, excluding those whose loans are overdue for more than 180 days, at the end of each period.

=0

FINVOLUTION
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3l \We Are Developing Network for Consumption Markets Driven by Digitization

2007

China’s Leading Fintech Platform in
Consumer Finance & Small Businesses

2020

China Consumer
Finance Market Size

US$2.5Tn

China Consumer Finance
and Small Businesses

Leading Fintech Platform in
Southeast Asia & Global Markets

Global Consumer

Finance Market Size

US$14Tn+

Digitization Capabilities

Comprehensive Global Network
for Consumption Markets
Empowered by Digitization

2040E

Customer Service
Improvement

8) CRM Optimization
O Credit Advancement

@ Traffic Enhancement

International
Businesses




Jl \We Connect Customers Gl

China Market

'+ Ehy 'k Tk
TA

EE &

PPDAI Platform

N 4 2
lBiBB HiTSE 1P ARER D _— . e d ~ ,\
SRSt

TMEIBRNSELER ‘

| 200000 —
151,200

SR
2 EEEWNER
bed O & © RITREURE, EHIOAE
BLHLEY WA MEEE  ETE

@ LieHiE

HEREE R EREH

=)

obally

. KOO Virtual Credit
Small Business Gatewa

g
E@ERl -

TR

Bt/ HRH PR/ % £ YY)

PR

XEFMIEZT
Y kT BEEf

Bz R

BahoH BHINER

RIRTME
ELFF DLGE

BERE

- EB3105H HBEXM

| - ERBR
SZHFRIESZT, #BEILAMERKOOEF

SHE 2\ i«l

Installment for

[ sl j [Small Business Owner

Sj[ Payment+Credit j

&3

QK= LEAFPI

B3 &

@ Karena epidemi, diskon dan pengecualian

AdaKami r«s: 25%

Limit telah dinaikkan '
Pinjaman tertinggi (Rp)

1.500.000

Segera Pinjam

Rp, Langsung nambah jumlah kango Rp 30.000.000 >

A K = »

Pusat Panduan Undang Tingkatkan
tugas pemula teman limit

Buy Now Pay Later

Total Jangka (Rp) 300.000

Nikmati dulu, bayar belakangan kemudian. Kuota ini bisa
kamu gunakan di merchant-merchant partner berikut

Global Market
N
D

Indonesia APP Philippines APP Vietnam APP
Adakami JuanHand INS credit

o R 9

> ©

JuanHand

Maximum Credit Amount

»15,000

&S = i

91~180 days Only ID low to 0.06%

Borrow Now

@ Amount will increase by repeat borrowing

@ Lazada Wallet

Maximum Credit Amount

»30,000

*Only used for Lazada shopping

Borrow

S

FINVOLUTION

INS

Sé tién cao nhat c6 thé vay

50,000,000¢

Vay 10.000.000d, mi ngay chi can 5.0004 tién lai

Kiém tra phi

Ma hoa an toan

Tuan thu quy dinh

Vi DI DONG CUA BAN

BAN CO THE TUY ¥ CHI TIEU HAN MUC
SIEU CAO

(™

Trang cht

Cla toi

Hoéa don

E

Consumption + Installment

J




" Customer Acquisition through Diversified Channels e

, G CmE)
- Bai e @5@&3@}5&?)

WOm s

Domestic Customers

9N WK TE WED

Small Business Owners

Southeast Asia Customers

Institutional Partners

)

(1) Calculated based on transaction volume on our marketplace in China’s mainland in the three months ended Jun 30, 2021.

RMB 4,403
Average Principal Amount) |  Average Loan Tenure®



" Sophisticated Risk Management Technologies and Capabilities 7o

Automated Fraud Detection

Analytic Rules
Automated Message

Reminder before
Due Date

Anti-fraud Team

Third-party .
Data l‘l'ﬁ'l
Al-enabled
Internal Collection

Team

@)
AlA Socilal Network
A Analysis

(r-\ p) Anomaly Detection

hird-party Collectio
Service

_ _ Providers
Multiple Partners’ Massive Database of

Joint Efforts Fraud Cases

Excellent Poor

1, 1L 1L VI VIO

(1) Loan applicants with credit rating of VIII will be rejected.



l Validated Improvement in Credit Performance

Proportion of Transaction Volume by Credit Rating® M1+ Delinquency Rates by Vintage(?

Shift towards Better Quality Borrowers

100% .
0
90%
80% [
70% 6%
60% 5% '
o070 4% /
40% »
30% O /
0 A——————k A
2%
20%
10% 1% _
0% 0% f
FY2018 FY2019 FY2020 202021 1 2 3 4 5 6 7 8 9 10 11 12
ml ml m miv =V =V —2019Q1 —2019Q2 —2019Q3 —2019Q4 —2020Q1

+2020Q2 +2020Q3 +2020Q4 +2021Q1

Note:

(1) Credit rating refers to Magic Mirror scores, with Level | representing the lowest risk and Level VII the highest.

(2)Data as of Jun 30, 2021. Represents the historical cumulative 30-day plus past due delinquency rates by loan origination vintage for all loan products in China’s mainland.

Vintage is defined as loans facilitated during a specified time period. Delinquency rate by vintage is defined as (i) the total amount of principal for all loans in a vintage that become delinquent, less (ii) the total amount of recovered past due principal for
all loans in the same vintage, and divided by (iii) the total amount of initial principal for all loans in such vintage.

S
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Ml Digitization Technologies Enhances Innovation and Customer Experience

Intelligent Customer
Recommendation

99% Success Rate
In Loan Matching

Smart Customer Service

Over 90% of Customer Enquiries
Solved by Al Customer Service

CRM System

Over 50% Manpower
Efficiency Increased

Al Collection& Emotion Recognition

Over 95% Intention Recognized

Diversified Technologies Smart Operation Center Al Center  Global Business Center

Platform Underpins innovation, Technological Capabilities Empower Business Rapid Growth

Effective
Implementation

Comprehensive
IT iInfrastructure

IIIIIIIIIII

11



M Customer Experience Improvement Empowered by Technologies  mwew

Octopus
[Customer Acquisition]

Magic Cube
[Loan Matching]

Magic Mirror
[Risk Assessment]

‘\‘ ' l’/’ |
\,; EE !'\

\ connecting /' FINVOLUTION
\ \ Borrowers ,

& Big Data

Connecting /

~ . . o Ming Mirror
\ Financial Institutions B J

[Fraud Detection]

Enhanced Al

CRM System
[Customer Service]

Smart Bull
[Intelligent Collection &
Customer Service]

12



Ml Growth Strategies with Competitive Advantage

IS

FINVOLUTION

Expand Presence and

E Innovative Businesses to
Selected International

Empower Institutions by Continued Investment in Markets

Proven 14-year
Operating History
and Track Record

Increasing Penetration INt0 wm—— Data, Technologies and
Consumer Finance Al to Drive Digitization of
Industry and Improving Consumer Finance
Efficiency

IIIIIIIIIII

13



Segments

China Business

International Business

Other Initiatives

B Rapid Growth across All Business Segments

Transaction Volume(RMB billion)

2019 2020 @ 2020Q2 2021Q2

821 641 @ 131 32.5

Transaction Volume(RMB billion)

2019 2020 : 2020Q2 2021Q2

03 10 : 01 0.9

Revenue(RMB million)

2019 2020 @ 2020Q2 2021Q2

3448 4819 @ 98.2 157.9

Business Lines

Consumer Finance

Virtual Credit Card
Service for Small Businesses

Consumer Finance
Buy Now Pay Later

Customer Referral
BYAVARS)
Smart Retall

IIIIIIIIIII

14



GU Shaofeng

Co-founder
Chairman &
Chief Innovation
Officer

a® Microsoft

mEducation:
-Shanghai Jiao Tong University

LI Tiezheng

Co-founder
Deputy Chairman
& President

G TER=ERIT

CHINA MINSHENG BANKING CORP,LTTY.

m Education:
-Shanghai Jiao Tong University

- China Europe International
Business School

 Committed and Professional Management Team

HU Honghui

Co-founder
Advisor to the
Company

IcBC &)

m Education:
-Shanghai Jiao Tong University
-Fudan University

ZHANG Jun

Co-founder
‘. Advisor to the
Company

WICRESOFT® @% Microsoft

mEducation:

-Shanghai Jiao Tong University

WANG Yuxiang

ZHANG Feng

Chief Executive
Officer

Capita/l()ne.“
m Education:
- Tsinghua University
- Duke University

XU Jiayuan

Chief Financial

‘1‘ Officer

pwell 9550y

m Education:
-Shanghai Jiao Tong University

-China Europe International
Business School

L
Bai'él;'EE 0 Opera

Chief Product
Officer & Chief
Technology Officer

m Education:
-Fudan University

S

FINVOLUTION
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Operation & Financial metrics



. . . . =1/
s High Quality Growth with Increasing New Borrowers ]Nr—

Cumulative Borrowers® Number of New Borrowers (@

Thousands Thousands Loans Facilitated for Total New Borrowers as % of Total Volume®)

20.7%  21-3%

15.9%
\

21,989
20,806

18,535 18,729 19,138 19,800

18,184 18,352

115 202

26
258 169 207

1Q20 2020 3020 4Q20 1Q21 2021 1Q20 2Q20 3Q20 4Q20 1Q21 2Q21

mNumber of International New Borrowers
mNumber of Chinese New Borrowers
—Loans Facilitated for Total New Borrowers as % of Total Volume

B Chinese Borrowers B International Borrowers

(1) Total number of borrowers whose loans were facilitated on our platform at least once.
(2) As of the end of each period.
(3) Calculated based on transaction volume on our platform during each period. 17



Bl Progressive Growth in Transaction Volume

Outstanding Loan Balance®

RMB in billions

32.5

26.7

24.0

21 1 22.3

1020 2020 3Q20 4020 1021

m | oan Balance of International Business
Hm | oan Balance of China Business

(1)As of the end of each period.

39.4

2021

S
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Transaction Volume Funded by Institutional Partners

RMB in billions Cost of Funds on the Platform®@
9.4%
8.8%
> 8.2%
7.5% 7.5% 7.5%
33.4

1020 2020 3020  4Q20  1Q21  2Q21

(2)Comprehensive cost of funds for risk-bearing models including intermediary fees of off-balance sheet loans facilitated in China’s mainland.

18
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Bl Increasing Revenue and Operating Income
Operating Revenue Non-GAAP Adjusted Operating Income®
RMB in millions RMB in millions
olo olo
‘)(rb’\j | ‘x'\(Lfb

o

2Q20 2Q21 1Q21 2Q21 2020 2021 1Q21 2021

(1)Non GAAP adjusted operating income for 2Q 2020, which excludes share-based compensation expenses of RMB8.7 million.
Non GAAP adjusted operating income for 1Q 2021, which excludes share-based compensation expenses of RMB15.4 million.
Non GAAP adjusted operating income for 2Q 2021, which excludes share-based compensation expenses of RMB21.4 million.

19
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@l Strong Balance Sheet and Capital Reserve

Leverage Ratio) Short-term Liquidity®

RMB in millions

5,098
4,858
4,603

3,382 3,386
3.7X 3.8x
3.3 3 o

2.8x 2.8x 2,417

1Q20 2Q20 3Q20 4Q20 1Q21 2Q21 1Q20 2020 30Q20 4Q20 1Q21 2021

(1) Leverage ratio = Risk-bearing outstanding loan balance / net assets
(2) Short-term liquidity= Cash and cash equivalents + short-term investments. For illustrative purpose only.

20






